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Product Energy Efficiency Information 
Beamed Directly To Customers In Store

WHAT IS THE DIGI-LABEL PROJECT?

WHY SHOULD WE BECOME A RETAIL PARTNER?

The Digi-Label project is designed to help retailers empower their 
customers when buying electronic goods – pushing them towards 
the most energy efficient appliances on the market, slashing their 
energy bills and protecting the environment. While complimenting 

current energy labels which display how 
efficient products are, the Digi-Label project 
will develop a tool to let customers view 
additional information electronically, such as 
how much a product costs to run and how it 
compares to other appliances on the market.

This will place the retailer at the forefront of the drive for energy 
efficient products by beaming information on a gadget’s true 
energy efficiency to a customer’s smartphone via an app that scans 
a Quick Response code. 

Following the preliminary 
design of the tool, it will be 
initially piloted by up to three 
retailers each in the UK and 
Spain from November 2016 
to January 2017 before being 
rolled out more expansively 
for one year from August 
2017 in Germany, UK, Spain, 
Italy and Czech Republic.

PROFIT AND SALES 
INCREASES 

Guided by the Digi-Label 
tool both in store and on-
line, customers will buy bet-
ter products that save them 
more on their energy bills, 
and will buy more goods 
directly at the point of sale 
due to increased informa-
tion on each product in re-
tail shops. 

IMPROVED RETAILER 
REPUTATION

Stores taking part in the  
pilot and roll out phases of  
the Digi-Label tool will po-
sition themselves as market 
leaders in helping consum-
ers make environmentally 
friendly purchasing choices 
using digital technology. 
These retailers will be at the 
cutting edge of this bur-
geoning trend.

HELP DESIGN THE  
DIGI-LABEL TOOL

Retailers taking part in the 
pilot project will gain the 
opportunity to actively help 
design a tool that could 
become mandatory in the 
future, through providing 
feedback and recommenda-
tions on how the tool could 
be improved, before their 
competitors have even in-
troduced it in store.

ACCESS TO  
SALES DATA

As part of the project evalua-
tion we will be logging what 
product types consumers are 
buying and searching for, and 
providing exclusive results to 
retail outlets on activity with-
in their store - which they can 
use to stay one step ahead of 
the competition. Data collect-
ed will be anonymised and 
stored on a protected server 
accessible only to research-
ers working on the Digi-Label 
project.
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energy efficient TVs
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HOW CAN RETAILERS GET INVOLVED?

WHY IS A DIGI-LABEL TOOL NEEDED?

WHERE CAN 
RETAILERS FIND OUT MORE?

There are three ways retailers can get involved with the Digi-Label project – 
by becoming pilot partners, roll-out partners or stakeholders.

FRAction of customers  
familiar with led lights  
who still don’t have  
them at home

1/3

PILOT PARTNERS

Pilot partners will be members of the Digi-Label Partnership Board overseeing the project, and will be the first to trial the tool in store 
and/or online for three months in late 2016. These retailers will position themselves as frontrunners in advising their customers on making 
sustainable choices which cut their energy bills by testing the tool in the UK and Spain, and can also make recommendations on how the 
tool can be improved. There are up to three pilot partner opportunities available in each country, made up of one national retailer, one 
independent retailer and one online only retailer.

Pilot partners will also join roll-out partners in featuring the improved Digi-Label tool in stores as part of the 12-month wider drive in 2017.

ROLL-OUT PARTNERS

Roll-out partners will also be members of the Partnership Board, and will deploy the Digi-Label tool as part of the 2017 wider roll-out in 
the UK, Spain, Germany, Italy and the Czech Republic. This will take place after the piloting and finalisation of the tool in 2016. Like the 
pilot partners, roll-out partners will place themselves ahead of the curve and gain valuable experience of using the Digi-Label tool ahead 
of their competitors.

STAKEHOLDERS

Signing up as a stakeholder will give retailers the opportunity to join the Digi-Label Partnership Board, and provide key input into the 
development and implementation of the Digi-Label tool.

Research consistently shows that consumers are prioritising 
energy efficiency when picking electronic products off the shelf, 
but have difficulty gaining this information from currently used 
energy labels.

Creating an easier way for customers to make sense of exactly how 
much energy an appliance uses would give them the information 

If you would like to know more about the Digi-Label project, 
please email ENQUIRIES@DIGI-LABEL.COM

More information, including latest news and how to sign up  
for the Digi-Label newsletter is also available online at  
WWW.DIGI-LABEL.COM
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they are craving for, and allow a product’s energy efficiency to truly 
inform consumer decisions when deciding which goods to buy. 
In store sales will be boosted through customers buying more 
products directly in shops due to not having to carry out further 
research at home, and retailers taking part in the pilot and roll 
out phases will position themselves as industry frontrunners in 
informing customers on how much energy their products use.
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UK:Pulse consumer survey – Consumer Views on Energy Issues (Energy Saving Trust 2014)


